
























purpose of the City's marketing initiatives. Consultant should develop suggested images 
and t hemes for City consideration. 

2) Promotion of Special Events: Of great importance to the City are special community 
events that draw people to Glendale and provide economic stimulus. Developing 
strategies to promote and advertise t he following events wi ll be key: Cruise Night, 
Harley - Davidson love Ride, Taste of Downtown Glendale, three Farmers Markets, and 
an array of events in the Neighborhood Business Districts. Suggested marketing tasks 
should highli ght traditional media as well as digital media and social networking 
strategies. 

3) Promotion/Identity of Neighborhood Business Districts as Destinations: The main 
focus of the campaign is to promote Glendale through a comprehensive, citywide 
marketing �~�n�d� promotional campaign. This phase wil l highlight Glendale using the NBDs 
and geographic areas as destination venues, which are unique products the City has to 
offer to visitors. Identify, develop, and promote the image and promise of the NBDs by 
marketing the districts' unique characteristics to shoppers, investors, new business, and 
visitor:s; create an effective promotion strategy to forge this positive image; and create 
an atmosphere of fun and activity. 

4) Identify Target Audience: Develop profiles of customers in the trade area. Identify 
the target audience, including buying habits, lifestyle, and living location and prepare 
marketing campaign based on t hese findings. 

5) Develop A Public Relations Strategy: Develop a strategy to take advantage of press 
releases, special editorials, and media relations to promote Glendale as a great place to 
li ve, shop, and dine. Items should highlight suggested print publications, broadcast 
media, online communications as well as other innovative tasks. Propose a well -defin ed 
public relations strategy that will achieve the highest level of publicity for the City. 

6) Propose a Budget: Develop a budget for the marketing program being proposed in 
the RFQ, outl ining items and associated costs. The actual marketing budget in 
connection with the selected professional marketing firm will be established as part of 
the City's marketing plan development and overall budget process for Fiscal Year 2009-
2010. 

7) Other Materials: Provide other services, as necessary, including website and internet 
designs, pre-press production, and print coordination. 

The secondary campaign is to promote the City as a premier business location and 
attract business investment. The selected consultant should demonstrate qualifications 
to address the following proposed scope of services: 
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I} Outline New Marketing Strategies in Business Attraction, Business Development, 
and Public Communication: Review the programs currently in place within these 
components and make appropriate marketing recommendations to support and 
enhance the City's economic development and redevelopment efforts. How shall the 
City attract new business? How shall the City work with its business partners? What are 
the best means to communicate with City residents and visitors? A comprehensive 
st rategy will encompass print, television, radio, online, corporate identity as well as 
other innovative programs. 

2} Position Glendale as a Premiere Business Destination: Promote Glendale's location, 
low-cost and safe business environment base along with the City's diverse industry. 
Special emphasis shou ld be placed on positioning Glendale's office market as a 
preferred location for financial and business services, healthcare, entertainment, and 
technology-based firms. Consultant should identify niche opportunities to promote the 
city to corporate decision-makers, regional businesses including commercial real estate 
brokers and community stakeholders. Print materi al including a background along with 
business services, target industries and location maps need to be developed. 

3} Develop A Public Relations Strategy: Develop a strategy to take advantage of press 
releases, special editorials, and media relations to promote Glendale as a great place to 
live, shop, dine and do business. Items should highlight suggested print publications, 
broadcast media, online communications as we ll as other innovative tasks. Propose a 
well-defined public relations strategy that will achieve the highest level of publicity for 
the city. 

4} Propose a Budget: Develop a budget for the marketing program being proposed in 
the RFQ, outlining items and associated costs. The actual marketing budget in 
connection with the selected profeSSional marketing firm will be established as part of 
the City's marketing plan development and overall budget process for Fiscal Year 2009-
2010. 

5} Other Materials: Provide other services, as necessary, including website and internet 
designs, pre-press production, and print coordination . 

QUALIFICATIONS 

Please submit qualifications by July 31, 2009, if interested in serving the Glendale 
Redevelopment Agency as described in this request for qualifications. All responses 
sha ll at minimum contain the following: 

I} Scope of Services and Statement of Qualifications. Describe in detail an 
understanding of the services requested. Respondents shall also submit a statement of 
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qualifications that addresses the proposed scope of services, provide a company profile, 
and a description of major accomplishments. 

2) Description. Description of overall knowledge of the City of Glendale. 

3) Business Organization. State the full name of the organization and indicate whether 
the company operates as a partnership, corporation, or sole proprietorship. State the 
number of years the organization has been in business and include the name and 
business address of company owners. Identify the individual by name and title 
authorized to negotiate contract terms and enter into legally binding commitments. 
Identify by name and position the staff persons assigned to the project and who will 
actually perform the services requested in his proposal. 

4) Project Management. Provide a narrative explanation that specifies project 
management and reporting responsibilities for managing a campaign similar to the one 
described in this request. The narrative should also detail the approach, methodology, 
deliverables, and client meetings. 

5) Samples of Previous Work. Provide samples of previous marketing services for 
municipal and non~ municipal entities. 

6) References and Client List. List three former clients for whom similar or comparable 
services have been performed. Provide a current list of your company's clients and 
identify any potential conflicts. 

Any response not containing full and complete responses to the above minimum 
elements may be deemed unresponsive to this RFQ. 

The Agency will review all submitted qualifications and select the three (3l most 
qualified respondents to submit a formal proposal. 

SUBMITTAL 

Responses must be received by 5:00 p.m., July 31,2009. Please forward five (5) copies 

to: 
Annette Vartanian Jackson 
Administrative Analyst 
Glendale Redevelopment Agency 
633 Broadway, Suite 201 
Glendale, CA 91206-4387 

If you have any questions, please do not hesitate to contact Annette Vartanian Jackson at 
(818) 548-2005. 

Glendale Redevelopment Agency 
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